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Snapshot Summary

Record Input Summary:

Record Type Records Input  Matched Match Rate
Customers 992 778 78.4 %

Having enough records matched is most important to producing an accurate profile.

Top 10 variables out of the universe analyzed

Demographic Value / Range Percent
Credit Cards Credit Card 94.09%

These are the 10 most important attributes based
on the analysis of your customers with the
AccuModel SnapShot profiling process for
identifying prospects who look like your existing
Investments Owns Investments 88.82% customers.

Credit Cards Retail Credit 81.88%

Interests Health Interest 77.25%

Credit Cards Credit Card Transactions 67.87%
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Snapshot Specific Demographics

The below demographic elements have been analyzed and penetration analysis information is presented in the
subsequent slides.

Age Band - Individual Gender Marital Status
Family Position Occupation Children in Household
Child Ages Estimated Household Income Home Owner
Dwelling Type Length of Residence Home Market Value
Estimated Net Worth Wealth Rating Investments
Credit Cards Interests
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How to Read Penetration Index Slides
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For each attribute, the relationship between the percentage of your
customers sharing the attribute and the percentage of the prospects
sharing the same attribute is analyzed to create an index. The higher
the index, the greater the success you’ve had penetrating that
demographic. Indexes above 120 are highlighted and should be
considered significant to your overall customer descriptive profile.



Age Band - Individual

The Age Band - Individual select will identify members of the household that meet the given age band criteria (not necessarily the age
of the head of household). Data is applied at the household level and is compiled from a variety of sources that may include public

data and self-reported information.

40% 32

30%

250

200

130

20%

Percentage

10%

0%

3 4 5 f 7
Age Band - Individual

Age Band -
Individual

Customer Count 120

Prospect Count 642 876 826

Penetration Index 8 28 79

E 1od=rn”

postcard

290
37%
667
16%
235

100

50

180
23%
713
17%
137

X3puU| uoeI3auad

Legend

I Customer
I rrospect
Penetration Index

O L T

3-

35-44 Years Old

4 - 45-54 Years Old

~ o o

- 55-64 Years Old
- 65-74 Years Old
- 75+ Years Old



Gender

The gender of an individual is typically gathered from self-reported or public information sources, or can be assigned based on the
individuals name and/or title. In cases where the individual's first name and title are unknown/ambiguous and no additional
sources reflect gender, the gender will be coded as "Unknown."
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Marital Status

The Marital Status select indicates if a member of the household is married or single. Data is applied at the household level and is
sourced from public records and self-reported sources.
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Family Position

The Family Position Code is an indicator of an individual's position in the household based on age and gender. The priority is to establish

a husband and wife and then code the remaining members accordingly.
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Occupation

Occupation codes are used to identify the specific job title and/or function that an individual holds. Data is applied at the individual
level and is sourced from self-reported sources, consumer surveys, warranty registration cards, and more.
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Children in Household

The Children in Household select reflects the number of children under age 18 in a given household. Information is sourced from
children's age and gender data which is gathered from a variety of sources that include public records and survey data.
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Child Ages

The Children Age Ranges select indicates the ages of children present in the household. This element categorizes ages into groups and
includes an indication of the gender. Multiple age ranges can be selected to identify the presence of different age ranges. Data is
applied at the household level and is sourced from public records and self-reported data.
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Estimated Household Income

The Estimate Household Income select indicates the household's estimated annual income in predefined ranges of up to $250,000+.
Data is applied at the household level and is sourced from self-reported and modeled information.
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Home Owner

The Home Owner select identifies of the occupant of the residence is the home owner or a renter. Data is applied at the household
level and is sourced from County Recorder records, survey data, and modeled information.
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Dwelling Type

Dwelling Type is an indicator of structure type at a given address. Categories include SFDU (Single Family Dwelling Units), MFDU
(Multi-Family Dwelling Units), P.O. Boxes, and Trailers. Data is at the address level and compiled from various sources including
consumer surveys, public records, warranty registrations, buying activity, and online registrations.

100% T 1400
Legend
- 1300 I Customer
oY I Prospact
Penetration Index
1000 O . e
] A - wulti Family
] ¥ H - Single Family
o B0% o
2 800 5 v P - PO Box
E o v T -Trailer
i} 3
Y o =
=1
™
400 X
0%
78 200
0% . 0

Dweling Type

---.-

Customer Count 74
—-- 10% -
Prospect Count 337 3,773 30 69
| prospect [ an ] o0 IR |
Penetration Index 119 89 1,334 78

E 1od=rn”

postcard



Length of Residence

Length of Residence indicates the amount of time that an individual/household has been identified with an address. Data is applied
at the household level and is sourced from County Assessor and County Recorder records.
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Home Market Value

Home Market Value provides marketers with the estimated market value of the home. Values are calculated from a variety of
household level and geographical data sources.
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Estimated Net Worth

Net Worth is an estimate of a household's assets less their liabilities. Data is applied at the household level and is sources from a
proprietary model that takes into consideration numerous factors that impact wealth.
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Wealth Rating

Wealth Rating is a proprietary model that is used to assess the wealth of each U.S. household. Data is applied at the household
level. Numerous factors are used in the creation of the Wealth Rating model including income, home value, debt balance, assessed
net worth, and more.
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Investments

The Investments select identifies households that own specific types of investments. Data is applied at the household level and is
sourced from self-reported consumer surveys.
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Credit Cards

The Credit Cards select is a flag that is used to indicate credit card activity for a given household and is typically sourced from retail
transaction data. Marketers may benefit from this data as they can see which household are not only actively making purchases but
have credit established.
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Interests

Lifestyle data features a variety of consumer interest segments that are available for targeting. Data is applied at the household
level and is sourced from self-reported surveys.
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